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stpnort Disaster Relief

Now, more than ever, your help is needed to help

those impacted by Hurricane Matthew’s devastation.

While it is certainly beneficial to give directly to relief
efforts, continuing to give through the CFC will ensure
that charities are able to respond to immediate needs of
the communities they serve. The unrestricted funds
provided through the CFC all year long enable these
charities to respond quickly in emergency situations,

such as these.

Consider making a pledge on cfcnca.org to support an
organization that provides relief to the victims of

disasters like Hurricane Matthew.
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2016 Campaign Gontest

Have creative ideas for implementing the
campaign within your department or agency? Looking

for guidance on how to boost excitement?

The CFC Campaign Contest recognizes
individuals, reporting units, departments and agencies
that demonstrate the Show Some Love theme and

support the goals of the campaign.

Entries will be judged by a panel of experts at
CFCNCA headquarters with approval from the Local
Federal Coordinating
Comnmittee. " | submissions will
be judged on . _| first impression,
presentation quality,
creativity/ uniqueness,
communication of CFC messages
and perceived level of effort. Three awards will be given

per category (one small, one medium and one large).

Click here for the contest details and guidelines.
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http://cfcnca.org/contest
http://l.facebook.com/l.php?u=http%3A%2F%2Fcfcnca.org%2F&h=RAQFnZnsOAQGSOtcoy9x7Fvsj6JPk3eO3Xn_1dTLv3K-hXA&enc=AZPKPqLX_GGqlRWuwMltjlx4T_U9eIa2AZF957ZCmKlDj9XiKDJxwViAa71Rk0zUtMLRYVmmmJ5quCp4TgrO2bVqmGCDJOg_qWwO9AjUwiloUWnIm3R_ncqZx0ffCfdfLaDOie4Sfbj7Q56BCpq8
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How to Give Online

Giving online is safe, minimizes errors, lowers costs and reduces paper waste. Follow these steps
to find the right online giving platform for you:

El Click the red [EZGEN button Your payment options for the three online giving
at cfeneca.org. platforms are as follows:

H Read and click through By m

the on-screen prompts
to determine your online Payroll Deduction® = Payroll Deduction only®
giving platform. Credit/Debit Card

One-Time
View and select your Credit/Debit Card *The availability of and the
online giving platform Recurring platform for online payroll
{determined by agency eCheck One-Time deduction will vary based

and payment preference). . L .
pay P ! eCheck Recurring on the donor’s agency.
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Celebrate Thanksgiving with a Random Act of Kindness

Giving Tuesday

Campaign Contest Begins
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*“Children are our future. They need to be nurtured,
educated, protected and loved. The CFC provides A OF oy
an easy avenue to donate to your favorite charity
and support causes like caring for our children.”

Cecilia Madan, U.S. Department of Transportat *S\\W&WQ\W&CFC

Choose your cause at cfcnca.or
and show some love today.

o learn More About the CFC visit:
n Facebook.com/CFCNCA
Twitter.com/CFCNCA

m LinkedIn.com/CFCNCA



http://cfcnca.org/show-some-moves-challenge
http://cfcnca.org/celebrate-thanksgiving-with-a-random-act-of-kindness

